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In my 15+ years working in the pharma and 
healthcare industries, I produced digital and print 
collateral for trade shows, sales events, annual 
reports, slide decks and multiple websites. My 
video work included on and off-site filming and 
editing for corporate events, product and training 
videos. Online-focused work included WordPress 

PHARMACEUTICAL & CORPORATE

and hand-coded websites, promotional HTML 
emails, PPC and banner campaigns from asset 
creation through to deployment, optimization 
and reporting. All of this was in a highly-regulated 
environment, working closely with multiple 
departments.

PRINT COLLATERAL: ANNUAL REPORT DESIGN

PRINT COLLATERAL: SALES MEETING THEMES
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PHARMACEUTICAL & CORPORATE

SIMPLE MOA ARTWORK
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PHARMACEUTICAL & CORPORATE

PRINT COLLATERAL: DIRECT TO PATIENT POSTER CAMPAIGN

ONLINE MARKETING: BANNERS

WEB DESIGN: CORPORATE AND PRODUCT SITES
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CORPORATE STYLE GUIDE DESIGN

Corporate Style Guide
(Public Distribution Version)
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BRAND STAGING
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Clear Space:

To ensure consistency and maximum 
visual impact, our Corporate 
Signature must be properly placed on 
all printed and digital materials. 

It should be surrounded by a 
sufficient amount of clear space. 
This ensures that the logo remains 
free of intrusion by any other graphic 
elements and that it is a safe distance 
from the edge of the page.  

Make sure when resizing the logo 
that it scales proportionally. 

This logo should never appear as 
copy within a sentence.

Minimum Size Usage:

The minimum usage size should be 
no smaller than 1.5” or 38mm wide.

“Proper use of Spectrum’s brand is a critical factor in our corporate branding strategy.”

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Nam blandit, urna eget 
placerat convallis, tortor pede gravida felis, 
at dapibus nunc leo eu nisi. Phasellus 
quis est et eros vestibulum pellentesque. 
Duis sit amet sem. Suspendisse potenti. 
Duis porttitor risus quis nisi. Vestibulum 
eros.  Nulla facilisi. Pellentesque tortor nulla, 
ullamcorper lobortis, ornare in, lacinia aeros. 
Phasellus mollis. Sed accumsan, nulla sed 
sagittis condimentum, ante dolor aliquet 

augue, vitae dignissim sapien elit vitae 
sem. Quisque sollicitudin, nisi sed 
vestibulum sollicitudin, tellus tortor 
tincidunt nunc, viverra sodales metus 
eros sit amet justo. 

2x

2x

2x
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nam blandit, urna 
eget placerat convallis, tortor pede gravida quis est et eros vestibulum 
psem. porttitor risus quis nisi. Vestibulum eros. Pellentesque tortor nulla, 
spendisse potenti. Duis porttitor risus quis nisi. Vestibulum eros.  Nulla 
facilisi. Pellentesque tortor nulla, ullamcorper lobortis, ornare Vestibulum.

1.5” or 38mm
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INAPPROPRIATE LOGO USAGE

Do not distort the brand

Do not reverse color scheme

Do not enclose in a box or shape

Never rotate the icon or brand

Do not resize the tagline

Do not relocate the tagline or rearrange the brand

Do not add extra elements to the brand

Do not cover with photos or tables

Do not outline the icon or type

Do not distort or change the icon color 

Do not add drop shadow

Do not place brand on photos with no contrast
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“Our company colors deliver important themes: diverse portfolio, strength and innovation”

Color Application Guidelines:

The colors in the company brand are PMS 286 (Spectrum Blue) and 
PMS 144 (Spectrum Orange).

Accent, Background and Data Chart colors can help you create 
color flow for creating a seamless transition.

Acceptable Color Applications:

The Spectrum Pharmaceuticals colors were chosen carefully.  It is 
imperative that you never vary from the applications in this guide.  If 
you are unsure about any decision regarding colors please contact 
the Spectrum Media Graphics Department.

The Spectrum Pharmaceuticals brand is made up of three 
components: the icon, type and tagline. When these three elements 
are used together, they are in a fixed relationship, which should not 
be altered, copied, traced, redrawn, or reconfigured in any way. The 
icon and type cannot be used separately from each other.

PMS 286 (Spectrum Blue)
CYMK: 100, 66, 0, 2
RGB: 0, 93, 170
HEX: 005CA9

PMS 144 (Spectrum Orange)
CYMK:  0, 48, 100, 0
RGB: 248, 151, 29
HEX: F7971C

Spectrum Core Colors Accent Colors (to highlight text, lines, imagery)

CMYK: 91 , 83, 2, 3
RGB: 96,91,205
HEX: 605bcd

CMYK: 87, 70, 0, 0
RGB: 53, 91, 177
HEX: 355bb1

CMYK: 22, 16, 17, 0
RGB: 201, 201, 201
HEX: C9C9C9

CMYK: , 66, 2, 8, 0
RGB: 51, 91, 116
HEX: 335B74

CMYK: 64, 20, 49, 0
RGB: 98, 163, 159
HEX: 62A39F

CMYK: 37, 14, 10, 0
RGB: 160, 193, 213
HEX: A0C1D5

CMYK: 0, 46, 84, 0
RGB: 249, 156, 63
HEX: F99C3F

CMYK: 0, 17, 30, 0
RGB: 253, 215, 178
HEX: FDD7B2

Background Colors

Data Chart Colors (to use as an alternative for slidedecks)

CMYK: 59, 40, 0, 0
RGB: 108, 140, 210
HEX: 6c8cd2

BRAND COLORS
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BRAND USAGE AND VARIANTS

√ One Color (1-C)

It is acceptable to use  
the one color (black  
or blue) logo with white  
and other background colors 
providing adequate contrast.

√ Full Color 

It is acceptable to apply the 
full color logo to white and 
other background colors 
providing adequate contrast.

√ Reversed Full Color 

It is acceptable to apply the 
reversed full color logo to 
dark background colors, 
providing adequate contrast. 

√ Icon Full Color 

It is acceptable in dark 
color situations, to use the 
reversed white or blue/black 
icon on light color situations 
providing adequate contrast.

Brand Color Variations:

√ Reversed One Color (1-C)

It is acceptable to use the 
reversed logo (white)  
with black and other 
background colors providing 
adequate contrast.
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TYPOGRAPHY 

Helvetica Neue LT Std 37 Thin Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 67 Medium Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Arial Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 75 Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 95 Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 57 Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 77 Bold Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Arial Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 85 Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 46 Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

“Our typography reinforces our brand identity.”

Typeface Guidelines:

The Spectrum identity incorporates the elegant yet contemporary type families of Helvetica Neue. Helvetica Neue is the typeface to be used for all Spectrum material. The 
general principle for Spectrum’s typography is to consider both balance and contrast in all designs. The modern, classic, sans serif character of Helvetica Neue provides 
great clarity and a clean, fresh look to help communicate the Spectrum brand identity.

Print and Video Typefaces: PowerPoint and Web Typefaces:

Helvetica Neue LT Std 35 Thin
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 66 Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890

Helvetica Neue LT Std 76 Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeghijklmnopqrstuvwxyz
1234567890
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PHARMACEUTICAL & CORPORATE

VIDEO: CORPORATE CULTURE

VIDEO: INTERNAL EVENTS

VIDEO: SALES TRAINING MEETINGS

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny

(or click QR codes)

(or click QR code)

(or click QR code)

https://youtu.be/5UQEvTBA8l4
https://youtu.be/9D8gGdnwQPM
https://youtu.be/Bxz6yIZbhdM
https://youtu.be/xl2QKOaMwwI
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PHARMACEUTICAL & CORPORATE

VIDEO: MECHANISM OF ACTION

VIDEO: DATA PRESENTATIONS

VIDEO: HOW-TO TRAINING
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(or click QR code)

(or click QR code)

(or click QR code)

https://youtu.be/uirohF6TS3g
https://youtu.be/u5dmzi70bGs
https://youtu.be/d1NG_3WZ_Kk
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Working in a freelance role, I have designed 
numerous websites, landing pages and banner 
ads for variety of clients. I am experienced in 
following style guides and adapting campaign 

RETAIL DIGITAL CREATIVE

WEBSITE AND LANDING PAGE DESIGN: BURKE WILLIAMS SPA

elements to fit the specs required, and equally happy 
when given more creative freedom to push a brand 
further.   
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BANNERS, EMAILS & SOCIAL POSTS

RETAIL DIGITAL CREATIVE 

LANDING PAGES
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I enjoy research and writing, and self-published 
an oral history book in 2016 based on 10 years 
of interviews. To promote the book, I created a 
brand for a planned series. I laid out the book 
interior and covers, produced a promo video, and 

BOOK WRITING, LAYOUT & MARKETING

started social media accounts to keep the title 
alive after launch. The book is now on Amazon, 
and I am currently working on two new titles and 
the pre-launch artwork to generate interest.

COVER LAYOUTS

The Canberra was an international workhorse, known for its versatility and durability, yet often 
overshadowed by more glamourous designs. Drawn from ten years of research and interviews, men and 

women from eleven countries share their experiences of flying and maintaining this classic jet. 

Packed with previously unpublished photos, The Canberra Experience is told in the words of hundreds of 
pilots, navigators, ground crew and civilian observers. Experience what it was like to fly through atomic 
bomb clouds on sampling missions over the South Pacific or how crews endured hours at lethally-high 
altitudes in frozen cabins. Read how Australian crews bombed so low over the jungles of Vietnam that 
they were hit by their own shrapnel, and how American pilots nursed home battle-damaged B-57s with 
holes the size of pool tables in their wings. Feel how it was to eject into the pitch black night from a 
burning Argentine Canberra during the Falklands War, and the remarkable story of survival that followed. 
Discover what it was like flying low-level counter-insurgency missions over the plains of Rhodesia and 
South Africa and the maintenance challenges involved. Learn about the dedication of ground crews 
around the world that kept these machines flying during war and peace, along with the innovations that 

made the Canberra a viable reconnaissance and combat aircraft throughout its sixty years of service.

The Canberra Experience is a fascinating testament to human ingenuity, endurance 
and comradeship linked by a common aircraft. 

THE 
CANBERRA EXPERIENCE

“Steven Beeny has made a major contribution to aviation history by 
capturing the memories of Canberra aircrew and groundcrew from many 
air forces around the world, in an engaging and colourful format.”
— Wg Cdr Gordon Dyer MBE, 58 and 82 Sqns, 231 OCU, Royal Air Force

THE 

CANBERRA 
EXPERIENCE

AIR AND GROUND CREWS FROM AROUND THE WORLD 
TELL THEIR STORIES

STEVEN BEENY
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ORLD TELL THEIR STORIES

STEVEN BEENY

PROMO VIDEO
(or click QR code)

BRAND AND FACEBOOK MARKETING
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https://youtu.be/6J_8Zff9_7U


BOOK COVER DESIGN

44th 
squadron

THE UNTOLD STORY OF ETHIOPIA'S 
CANBERRA BOMBERS

STEVEN BEENY

44th squadron
THE UNTOLD STORY OF ETHIOPIA'S CANBERRA BOMBERS

The story of Ethiopia’s Canberra bombers remains practically unknown within the 
annals of military aviation. Now you can discover how one of Africa's most 
powerful air forces operated one of Britain's most successful export aircraft, and the 
role played by the four English Electric Canberras of the 44th Squadron, 

Ethiopia’s �rst jet bomber unit.

From a highly-contested purchase, to the training and equipping of a small squadron 
and the �nancial challenges that almost destroyed it. Discover how the Canberra was 
put to use against Eritrean separatists, and the controversial nature of these aerial 
policing missions. Finally, crippled by turmoil and division, learn how the remnants of 
the squadron rose from the ashes to defend Ethiopia during one of its darkest times.

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny
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VECTOR ILLUSTRATION & INSTRUCTIONAL SHEET DESIGN

TOY INSTRUCTION SHEETS: SPIN MASTER
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VECTOR ILLUSTRATION & INSTRUCTIONAL SHEET DESIGN
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In 2019 I formed a youth field hockey team in 
Orange County, CA. I wanted to create an  
eye-catching brand that was colorful and fun 
for kids. To market the club, I created a wide 
range of digital and printed collateral, including, 

SPORT CLUB BRAND AND MARKETING

LOGOS & BRAND ELEMENTS

magnets, stickers, patches, flyers and banners. 
I designed and maintain our website, made a 
dynamic promo video and post regularly on social 
media. I also designed a booth which helps draw 
attention at local parks and school events.  

SOCIAL MEDIA CAMPAIGN (INSTAGRAM & FB)

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny
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SPORT CLUB BRAND AND MARKETING

BOOTH GRAPHICS

PRINT COLLATERAL & ILLUSTRATION

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny



9

SPORT CLUB BRAND AND MARKETING

PRINT COLLATERAL

MERCHANDISE

WEBSITE & PROMO VIDEO

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny

(or click QR code)

https://youtu.be/NzNWPU25Gh4
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Inspired by some of my fave mobile games, I 
decided to combine my love for field hockey and 
anime/manga culture with and create my own 
game. I am currently at work on all aspects of 
development, from concept, wireframing and UI 
graphics. I work with several vendors through 

MOBILE GAME DESIGN & MARKETING

LOGOS & BRAND ELEMENTS

Fiverr.com to create lead character art, while 
handling the rest myself. I created a distinctive 
brand for the game with a color palette, 
typography and logo variants. I maintain a social 
media campaign and produce teaser video 
updates as progress is made.

SOCIAL MEDIA CAMPAIGN (INSTAGRAM & FB)

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny
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MOBILE GAME DESIGN & MARKETING

FACEBOOK TEASER POSTERS

GAME ARTWORK: TEAM LOGOS
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MOBILE GAME DESIGN & MARKETING

GAME SCREENS: WIREFRAMES 

GAME SCREENS: UI GRAPHICS
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MOBILE GAME DESIGN & MARKETING

TEASER VIDEO

GAME UI ICONS

949-923-1048 steve.beeny@gmail.comTRABUCO CANYON, CA linkedin.com/in/stevebeeny

(or click QR code)

https://youtu.be/pJR1umdXKKQ
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Over the last few years, I’ve been making polymer 
clay sculptures, and recently began a production 
line of aviation and sport-based models using 
silicone molds. I now sell these through Facebook 

COLLECTIBLE MODELS MARKETING

LOGOS & BRAND ELEMENTS

and Instagram, and created a brand for the gig. 
Each time I release a new model or set, I shoot 
product photography on a mini ‘set’ and create 
promo graphics to help generate sales. 

SOCIAL MEDIA CAMPAIGN (INSTAGRAM & FB) & PRODUCT PHOTOGRAPHY
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Around 2010, I started an gig with a couple 
of friends where we built and sold 3D models 
for Microsoft Flight Simulator. Our aim was to 
produce quality products at much lower prices 

3D FLIGHT SIM MODEL MARKETING

LOGOS & BRAND ELEMENTS

than big development teams. I created the 
branding, designed and ran the website, and 
created all art for the online fulfilment service, 
Payloadz, that we used to sell our models.

WEBSITE AND ONLINE MARKETING ART
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LOGO COMMISSIONS
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VECTOR ILLUSTRATION

AVIATION ART

B-108 began life as an RAF B.2, WH886 in 1953. She served with 207, 44 and 73 Squadrons before being sold back to BAC in 1969 for refurbishment and 
conversion to an Argentine B.62. She was ferried to Base Aérea Militar (BAM) Paraná in 1971 to begin her service life with Grupo 2 de Bombardeo. During the 
1970s she would experience an emergency landing resulting in hitting the crash barrier, and a loss of control during taxying resulting in a hangar collision. In 
1982, she was deployed to the south of Argentina to fly missions in the Falklands War. B-108 had a busy time during the conflict, including flying in the aborted 
attack on the port of Grytviken in South Georgia, and the baptism of fire for the FAA on the 1st May. Tasked with striking British shipping approaching the 
Falklands, B-108 was part of a trio of Canberras that located their target but was unable to penetrate the ships’ defences, and after taking evasive action, struck 
her port wingtip on the surface of the sea. She was repaired and returned to combat, flying continued missions until being shot down in the last air raid of the 
conflict on the night of the 13th June. After releasing her bomb load, B-108 was struck by a Sea Dart missile fired at long range from HMS Cardiff. The missile 
exploded aft and below the cockpit, and in the resultant spin and loss of altitude, the pilot, Roberto Pastran, ejected at 7,000 ft. Sadly, his navigator, Fernando 
Casado’s seat was possibly damaged, preventing his ejection and he was lost with the aircraft. The remains of B-108 occasionally wash up off Whale Point near 
Fitzroy to this day.  

 Original line art by I. Mikhelevich, modified and rendered by Steven Beeny.   
© Steven Beeny, 2018     www.canberraexperience.com

BAC CANBERRA B.62
B-108, GRUPO 2 DE BOMBARDEO, FUERZA AÉREA ARGENTINA
BAM RÍO GALLEGOS, ARGENTINA, JUNE, 1982
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VECTOR ILLUSTRATION 
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Portfolio
Thanks for checking out my work!

Creative Professional

https://youtu.be/7EmIEGlXPqI
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